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La Cooperación requiere una Comunicación Clara
El Caos de la Discordia Analítica
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Lo que Medimos afecta Nuestra Comprensión
El Caos de la Discordia Analítica

¿Cómo se define un “día”?

Día Solar - 24 horas Día Sideral - 23:56 horas
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Armonizar Manualmente es Prácticamente Imposible
El Caos de la Discordia Analítica

select a11.CUSTOMER_ID  CUSTOMER_ID,
sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 

11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 
select a11.CUSTOMER_ID  CUSTOMER_ID,

sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 
select a11.CUSTOMER_ID  CUSTOMER_ID,

sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 
select a11.CUSTOMER_ID  CUSTOMER_ID,

sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 
select a11.CUSTOMER_ID  CUSTOMER_ID,

sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 

select a11.CUSTOMER_ID  CUSTOMER_ID,
sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 

11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 
select a11.CUSTOMER_ID  CUSTOMER_ID,

sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 
select a11.CUSTOMER_ID  CUSTOMER_ID,

sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 
select a11.CUSTOMER_ID  CUSTOMER_ID,

sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 
select a11.CUSTOMER_ID  CUSTOMER_ID,

sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 

select a11.CUSTOMER_ID  CUSTOMER_ID,
sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 

11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 
select a11.CUSTOMER_ID  CUSTOMER_ID,

sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 
select a11.CUSTOMER_ID  CUSTOMER_ID,

sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 
select a11.CUSTOMER_ID  CUSTOMER_ID,

sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 
select a11.CUSTOMER_ID  CUSTOMER_ID,

sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 

select a11.CUSTOMER_ID  CUSTOMER_ID,
sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 

11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 
select a11.CUSTOMER_ID  CUSTOMER_ID,

sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 
select a11.CUSTOMER_ID  CUSTOMER_ID,

sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 
select a11.CUSTOMER_ID  CUSTOMER_ID,

sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 
select a11.CUSTOMER_ID  CUSTOMER_ID,

sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 

select a11.CUSTOMER_ID  CUSTOMER_ID,
sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 

11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 
select a11.CUSTOMER_ID  CUSTOMER_ID,

sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 
select a11.CUSTOMER_ID  CUSTOMER_ID,

sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 
select a11.CUSTOMER_ID  CUSTOMER_ID,

sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 
select a11.CUSTOMER_ID  CUSTOMER_ID,

sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 

select a11.CUSTOMER_ID  CUSTOMER_ID,
sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 

11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 
select a11.CUSTOMER_ID  CUSTOMER_ID,

sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 
select a11.CUSTOMER_ID  CUSTOMER_ID,

sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 
select a11.CUSTOMER_ID  CUSTOMER_ID,

sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 
select a11.CUSTOMER_ID  CUSTOMER_ID,

sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 

select a11.CUSTOMER_ID  CUSTOMER_ID,
sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 

11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 
select a11.CUSTOMER_ID  CUSTOMER_ID,

sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 
select a11.CUSTOMER_ID  CUSTOMER_ID,

sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 
select a11.CUSTOMER_ID  CUSTOMER_ID,

sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 
select a11.CUSTOMER_ID  CUSTOMER_ID,

sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 

select a11.CUSTOMER_ID  CUSTOMER_ID,
sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 

11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 
select a11.CUSTOMER_ID  CUSTOMER_ID,

sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 
select a11.CUSTOMER_ID  CUSTOMER_ID,

sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 
select a11.CUSTOMER_ID  CUSTOMER_ID,

sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 
select a11.CUSTOMER_ID  CUSTOMER_ID,

sum((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then (a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  
Revenue,

max((Case when (a14.YEAR_ID in (2015) and a13.REGION_ID in (12, 4, 
11, 9)) then 1 else 0 end))  GODWFLAG2_1,

sum((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
(a11.QTY_SOLD * (a11.UNIT_PRICE - a11.DISCOUNT)) else NULL end))  Revenue1,

max((Case when (a14.YEAR_ID in (2016) and a13.REGION_ID in (12)) then 
1 else 0 end))  GODWFLAG4_1
into ##T0DDBIG7MMQ000
from ORDER_DETAIL a11

join LU_EMPLOYEE a12
on (a11.EMP_ID = a12.EMP_ID)

join LU_CALL_CTR a13
on (a12.Call_CTR_ID = a13.Call_CTR_ID)

join LU_DAY a14
on (a11.ORDER_DATE = a14.DAY_DATE)

where ((a14.YEAR_ID in (2015)
and a13.REGION_ID in (12, 4, 11, 9))
or (a14.YEAR_ID in (2016)
and a13.REGION_ID in (12)))

group by a11.CUSTOMER_ID 
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Armonía Analítica a través
De una Capa Semántica



Citas de Analistas
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Strategy

“2026 is the year we need to
double down on our

foundations.

Gartner Data & Analytics Summit 2026  ·  Keynote
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Strategy

“Semantics, knowledge graphs
and ontologies are no longer niche.

They are essential AI infrastructure.

44% of data leaders have already

implemented a semantic layer 48% more are planning to

implement by 2027

Gartner Data & Analytics Summit 2026  ·  Keynote
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Strategy

“By 2030, universal semantic layers

will be treated as

critical infrastructure.
alongside data platforms and 

cybersecurity.
Gartner Top Data & Analytics Predictions 2026  ·  Rita Sallam
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Strategy

“Without strong 

foundations,

AI may as well stand for

Amplified Ignorance.

1 in 5
AI initiatives delivered

ROI in 2025.

The diagnosis: weak foundations.

Poor governance. Missing context.

Data that isn’t AI-ready.
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La Empresa Fragmentada

Datos atrapados en 

silos
Sistemas de datos 
desconectados

Crea resistencia 

operativa
Rendimiento analítico 
deficiente y ecosistemas de 
datos complejos

Conduce a malas 

decisiones
• Falta de competencias en 
el manejo de datos
• Costos impredecibles

Resulta una falta de 

preparación para IA
Pérdida de confianza en los 
datos
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La IA está Exacerbando el Problema

95%
de los pilotos de IA no logran generar un retorno 

de la inversión

55%
de los líderes de TI creen 

que la IA exacerbará los 

riesgos de privacidad y 

seguridad de los datos

#1
La principal barrera para 

la adopción de la IA es la 

calidad y la coherencia de 

los datos

The State of Analytics and Business Intelligence Platforms
Infusing AI into Analytics
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El Stack de Datos Moderno

Capa de Aplicación

Capa Semántica

Capa de Datos

Capa ETL
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¿Cuáles son las Capacidades de una Capa Semántica?

Semántica Enriquecida + 

Definiciones del Negocio

Procesamiento In-Memory 

+ Virtualización

Modelado con IA de Calidad 

para el Consumidor

Acceso Universal 

Optimizado

Gobernanza + Panel de 

Control Único

Portátil + Independiente
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Portátil

Las plataformas de datos 

cambian.

Las organizaciones necesitan la 

flexibilidad para evolucionar e 

innovar.

La independencia es esencial 

para la portabilidad semántica a 

medida que se adoptan nuevas 

tecnologías.
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Arbitraje de Costos

Las bases de datos facturan por capacidad 

de procesamiento, lo que genera costos 

elevados e impredecibles.

Almacena en caché las consultas costosas 

y ahorra en costos de procesamiento.

Traslada los datos a otras soluciones de 

bajo costo. Simplemente redirige la capa 

semántica.
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Existen dos Enfoques para el Modelado Analítico
Armonía Analítica a través de una Capa Semántica

Modelo-primero                                  Dataset-primero

Dataset Dataset

Modelo

SQL Server

Análisis Análisis

Modelo

SQL Server
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La Complejidad Aumenta cuando Crecen las Necesidades
Armonía Analítica a través de una Capa Semántica

Dataset Dataset Dataset Dataset Dataset Dataset Dataset Dataset

Modelo Modelo Modelo Modelo

SQL Server

Agente IA Reporte Dashboard Análisis Análisis Análisis

Modelo

SQL Server



Copyright © 2025 Strategy. All Rights Reserved.

Dataset Dataset Dataset Dataset Dataset Dataset Dataset Dataset

Modelo Modelo Modelo Modelo

SQL Server

Agente IA Reporte Dashboard Análisis Análisis Análisis

Modelo

SQL Server Snowflake Snowflake

La Complejidad Aumenta con Nuevas Fuentes de Datos
Armonía Analítica a través de una Capa Semántica
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La Privacidad de los Datos requiere Seguridad Empresarial
Armonía Analítica a través de una Capa Semántica

Dataset Dataset Dataset Dataset Dataset Dataset Dataset Dataset

Modelo

+

Seguridad

Modelo

+

Seguridad

Modelo

+

Seguridad

Modelo

+

Seguridad

Azure SQL

Agente IA Reporte Dashboard Análisis Análisis Análisis

Modelo + Seguridad

Azure SQL Snowflake Snowflake
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Dataset Dataset Dataset Dataset Dataset Dataset Dataset Dataset

Modelo

+

Seguridad

Modelo

+

Seguridad

Modelo

+

Seguridad

Modelo

+

Seguridad

Azure SQL

Agente IA Reporte Dashboard Análisis Análisis Análisis

Modelo + Seguridad

Azure SQL Snowflake SnowflakeRedshift

Dataset

Reporte

Modelo

+

Seguridad

Ad Hoc Requiere Flexibilidad
Armonía Analítica a través de una Capa Semántica
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SIN una Capa Semántica o Múltiples Capas Semánticas

• Las definiciones tienden a repetirse

• El mantenimiento a largo plazo es difícil y requiere mucho tiempo

CON una Capa Semántica (Única)

• Las definiciones están centralizadas

• Fácil de mantener y supervisar a lo largo del tiempo

Capa Semántica

Capa de abstracción de objetos interconectados que tienen una definición única

DB DB Archivos Cloud Apps

Dataset Dataset Dataset Dataset

Usuarios

Agente IA Reporte Dashboard

Adhoc

DB DB Archivos Cloud Apps

Dataset Dataset Dataset Dataset

Usuarios

Análisis Análisis Análisis

Definición Definición Definición Definición

Adhoc

Definición

Adhoc

Definición

Dataset Dataset

Términos/definiciones Centralizados = Armonía Analítica

Armonía Analítica a través de una Capa Semántica
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• Publicaciones

• Calendarizaciones

• Suscripciones

• Dashboards

• Mobile App

• HyperCards

• Diseño

• Formato

• Cálculos

• Parametrización

• Plantillas

• Filtros

• Auto Estilos

• Métricas

• Jerarquías

• Grupos Personalizados

• Transformaciones

• Atributos

• Hechos

• Tablas

• Alias

• Proyectos

• Usuarios y Grupos

• Roles de Seguridad

• Conexiones a Datos

OBJETOS ENTREGABLES

DASHBOARDS/ 

DOCUMENTOS

DATASETS

COMPONENTES DE 

REPORTEO

ABSTRACCIÓN DEL 

NEGOCIO

ABSTRACCIÓN DE DATOS

CONFIGURACIÓN

Lenguaje

De 

Negocio

Lenguaje 

de TI

Los Términos/definiciones se Propagan para llegar a Todos
Armonía Analítica a través de una Capa Semántica
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Métricas Reutilizables para IA y Semántica Enriquecida
Armonía Analítica a través de una Capa Semántica

Atributos Multiforme

Jerarquías

Rutas de Drill-Down

Métricas de Nivel

Entregas Personalizadas

Conocimiento de Zona Horaria

Rutas de Unión Dinámicas

Filtros Dinámicos

Reglas de Localización

Y mucho más…

Conexiones

Tablas

Uniones

Metadatos de columna

Vistas

Métricas

Modelos de Datos        ≠     Semántica Enriquecida
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Beneficios Obtenidos de
una Capa Semántica
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Operational Reports Gen AI Chat Bots Mobile IntegrationsProactive AlertingVisualizations

Inteligencia en Todas Partes con una Única Versión de la Verdad

Beneficios Obtenidos de una Capa Semántica
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Actividad del usuario 

rastreable a lo largo del 

ciclo de vida de los datos

• Registro de Actividad Completo 

para todas las acciones
• Control de Datos Sensibles en 

todos los niveles
• Visión Multidimensional de 

modelos y métricas

• Filtro de Registro de Auditoría 
del GDPR para normatividad

• Información Basada en Tiempo 
para el historial de cambios

• Listo para Exportar e Integrar

Auditoría y Cumplimiento Automatizados
Transparencia total en todas las acciones relacionadas con los datos
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Inteligencia de Uso
Visibilidad de la adopción del modelo y su impacto

Dashboard de uso en tiempo 

real con métricas de 

adopción a nivel de modelo 

y filtros de gobernanza

• Inventario Integral de Modelos en 

todo el ecosistema
• Visibilidad de la Propiedad con 

información de roles

• Transparencia de Origen para 
rastrear el origen de los datos

• Métricas de Actividad para la 
adopción y uso

• Filtros que se basan en 

Gobernanza para el cumplimiento
• Optimización del Rendimiento 

para mayor eficiencia y 
escalabilidad
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Visibilidad en tiempo real de 

la utilización de los datos

• Panel Único de Control

• Visibilidad de Extremo a 

Extremo

• Diversidad de Fuentes

• Conectividad Semántica

• Exploración Intuitiva

• Contexto de Seguridad

Panorama de Datos Unificado: Visibilidad en Todas las Fuentes
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La Capa Semántica Universal 
para IA
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La Capa Semántica Universal para todas las Cargas de Trabajo

Analista de Negocio

Desarrollador

Científicos de Datos

Transforma los datos en información útil 

para Tableau, Power BI y Strategy

Accede a Mosaic a través de API REST o 

interfaces SQL para crear flujos de trabajo

Acceda a datos confiables para modelado, 

ingeniería y aprendizaje automático

Usuario de Negocio

Agentes IA

Comercializar Datos

Genera reportes o explora métricas 

fácilmente utilizando Excel, Powerpoint, etc.

Potencie la toma de decisiones con IA 

accediendo a los datos con APIs

Transforme los datos en productos 

monetizados con gobernanza y seguridad
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Capa de Inteligencia Universal

Capa Semántica
Políticas de Seguridad

Definiciones de Métricas

Metadatos

Jerarquías

Grupos

Alias

Transformaciones

Relaciones

Atributos

Conectividad

Plantillas

Telemetría

Reglas Comerciales 

Comunes y Seguridad

Acceso Abierto 
mediante SQL / 

DAX / API y 
Conectores 

Optimizados

Modelado de 
Datos Impulsado 

por IA

Base de Datos

Databricks

Snowflake

Aplicaciones

Analíticos

Aplicaciones

Agentes
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Herramientas de BI Agentes de IA Embedded Ciencia de Datos Herramientas de Productividad

Datos en la Nube Bases de Datos Aplicaciones Almacenamiento en la Nube Archivos

Une los Puntos con Mosaic
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Herramientas de BI Agentes de IA Embedded Ciencia de Datos Herramientas de Productividad

Datos en la Nube Bases de Datos Aplicaciones Almacenamiento en la Nube Archivos

Une los Puntos con Mosaic
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Modelado de Datos Asistido por IA
Mosaic Studio

Agrupar los
Datos

Llenar 
Espacios

Vacíos

Enriquecer los
Datos

Crear Relaciones
De Objetos

Mezclar Datos 
Gobernados y No 

Gobernados

Crear Métricas

Quitar Datos
Dupicados

Analizar
Datos

Atributos
Multi-Forma
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Utiliza Datos Confiables en Cualquier Lugar
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MCP en un Enunciado

MCP = el "USB-C" de la IA

40

Se encuentra con los 

datos donde residen

Respeta la gobernanza y 

los permisos

Reutiliza las inversiones 

existentes

Estandariza la IA para que 

funcione como un plugin
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MCP Trabaja con los Agentes de IA
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¿Porqué Importa la Capa Semántica para la IA?

Con Capa Semántica Sin Capa Semántica

vs.

42

Con la Capa Semántica, el Agente de IA transmite 

preguntas en lenguaje natural a Strategy aprovecha el 

conocimiento empresarial subyacente.

Sin una capa semántica, el Agente de IA puede 

conectarse a las fuentes de datos, pero será muy difícil 

generar el SQL exacto para obtener la respuesta.
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Strategy

“Without strong 

foundations,

AI may as well stand for

Amplified Ignorance.

1 in 5
AI initiatives delivered

ROI in 2025.

The diagnosis: weak foundations.

Poor governance. Missing context.

Data that isn’t AI-ready.
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Herramientas de BI Agentes de IA Embedded Ciencia de Datos Herramientas de Productividad

Datos en la Nube Bases de Datos Aplicaciones Almacenamiento en la Nube Archivos

Une los Puntos con Mosaic
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4646

Cimientos Confiables
La Capa Semántica de Strategy está más que Probada

Joe Simrany

Director of Integrated Insights & Strategy

Bruce Yen

Vice President of Retail Applications

“Our semantic layer is what our executives trust 
most to understand our business 
performance—and its evolution into Mosaic is 
very promising.”

“The value behind the Strategy platform is it's all 
based on a governed semantic layer. Everything 
is integrated which means that now everyone's 
singing from the same sheet of music.”
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Siguientes Pasos

Vísitanos en el Booth

• Más información

• Ejercicio de Costos

• Reunión 1 a 1

eceballos@strategy.com
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